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Summary

The general purpose of this thesis is to provide amn
analysis of some economical aspects of the woholesale market of

figs in the city of Sao Paulo.

Anzlysis were made on the monthly fluctuations on -~
prices and quantities, and also on the daily variations of prices,

and on the relaticnship between price and quality.

A concise analysis of the statistical evolution of
the fig erops in the world, Brazil and Sao Paulo has been inclu -
ded.

Also, some characteristicg of the fruit, its produe-
tion area in the state of S$2o0 Paulo and marketing system were -

briefly discussed in the thesis.
The specific objectives researched were:

a) Toestimale theseasonal variation of prices and quanti

ties of figs at the wholesale market in Saoc Paulo.

b) To determine the disparity of average monthly prices,
on the sales of figs per type their economical implicatioms.

¢) To estimate the daily variation of prices.
This study covers the period of 1964/65 until 1971/72.

To determine the pattern of variations of prices and

quantities, the Spiegel’s method was used.

The analysis of variance technique and the tests of

Kendall and Duncan were also applied.

The basic information was obtained from the "Imstitu-

to de Economia Agricola (IEA)".
The main conclusions obtained were:

- Relatively high prices were registered in the months
of November and December. Lower prices were registered in February

and March.



- Significant disparities of prices per type indicate
that the empirical system of classification being used reflects

the consumers preferences.

- During the crop period the disparities of prices
per type were influenced by months. Higher disparities were re-

gistered in the months of December and January.

- If only the price was to be taken into considera -
tion, the best days for sales in the wholesale market would be
Saturdays and Fridays. The best days for purchasing would occuron

Tuesdays, Wednesdays and Mondays.

- The total daily revenue were on Saturdays and Tues-
days, The higher supplies tended to occur on Tuesdays and Saturr

days,and the lower ones on Mondays and Wednesdays.

Suggestions for additional research and some official

marketing policies were presented.
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